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From: Jenny Courtney [mailto:jenny.courtney@icloud.com]  
Sent: Friday, 3 January 2014 9:44 p.m. 
To: Adrienne Staples - Her Worship the Mayor 
Subject: Oxford street footpath. 
 
Good evening, 
 
I am writing this to enquire about the petition that we signed recently regarding the continuation of 
the footpath all the way along Oxford street to the intersection with Martinborough Estate.  
 
We are residents of the Estate, and have grandchildren who regularly visit.  It is becoming 
increasingly dangerous to walk our grandchildren from the Estate to town because there is no safe 
off-road place to walk. Walking with a pushchair is very risky because you HAVE to push it on the 
road. Then when we have the older ones, who we have often, and we want to walk with them while 
they ride bikes or scooters, it is really extremely dangerous, because the boys, being 4 and 8, are still 
likely to do unexpected things when near the road. Even the berm is not safe for the children to use, 
because it is so uneven, they are liable to fall off (perhaps onto the road) . 
The number of people wanting to use the road to walk to town is increasing with the new houses 
being built. There is also an increasing number of grandchildren who are visiting the residents of the 
estate. 
 
My husband and I are VERY concerned about the lack of footpath, and sincerely hope it doesn't take 
a serious injury involving a child or baby along this road for something to be done regarding the 
footpath being extended.  
We hope that the petition you have (hopefully) received will spur some action on its 
implementation.  
 
Can I suggest, as I have before, that you bring your grandchildren,or borrow some, and walk them to 
town from the Estate. You will very quickly realize the severity of the problem, and it's implications 
for the safety of our children.  Please don't let an accident be the catalyst for something being done. 
 
Regards, 
Jennifer and Hank Courtney 
1 Eagle Place 
Martinborough Estate 
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_____________________________________________________________________________________ 

 

New Zealand Hockey Federation (Inc) 
Eden Business Park, Eden 4, Ground Floor, 14 Normanby Road, Mt Eden 1024. PO Box 67088, Mt Eden, Auckland 1349 
Phone: (09) 630 2915. Fax (09) 630 2954. Email: support@hockeynz.co.nz. Internet: www.hockeynz.co.nz  

 
Chief Executive 
South Wairarapa District Council 
 
15

th
 May 2014  

 
Re: Hockey New Zealand Partnership with South Wairarapa District Council   
 
To Whom it may Concern, 
 
We’d like to thank Solitaire for taking the opportunity come to the Clareville Complex last week to discuss the 
opportunities for Hockey New Zealand, South Wairarapa District Council, Wairarapa Hockey and hockey 
within the region.  
 
Please see attached a short background document outlining the opportunity for all.  
 
Background  
 
Hockey New Zealand is the national sporting organisation for hockey in New Zealand. It is through events and 
competitions that our participants experience hockey – as a player, umpire, official, spectator and broadcaster.  
 
Hockey New Zealand delivers between 15 -30 test matches per annum. In addition we administer 36 national 
domestic tournaments per annum, ranging in size from our National Masters Hockey Tournament which 
usually reaches between 900 – 1,000 participants to our smallest tournament which is a 16 team (400 
participants) tournament.  
 
Hockey New Zealand is committed to taking our tournaments and events around the country. To this extent, 
we have delivered in the following regions since 2011: 

- Hawke’s Bay 2012 Women’s Test Series 
- Palmerston North 2012 Women’s Test Series  
- Wellington 2012 Women’s Test Series  
- Auckland 2012 Women’s 4 Nations  
- North Harbour 2012 Women’s 4 Nations  
- Northland 2013 Women’s 4 Nations  
- Hamilton 2013 Women’s 4 Nations  
- Tauranga 2013 Women’s 4 Nations  
- Counties 2013 Men’s Test Series  
- Stratford 2013 Oceania Cup  
- Tauranga 2014 Men’s Test Series  
- Taupo 2014 Women’s Test Series  

 
Partnership Approach – Hockey New Zealand and the local District Councils. 
Hockey New Zealand would like to enter into a partnership with South Wairarapa District Council to bring two 
tests to the region in October 2014.  
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- October 2014 Test Series – Women versus TBC Saturday 18

th
 and Sunday 19

th
  

 
Event Overview  
 
October 2014 Test Series – Women versus TBC  

 
This is  a six test series for the women which starts the Olympic preparation for 2016 and leads into the new 
FIH World League Series (includes Olympic Qualifying)  

 Dates and Schedule – 18
th
 and 19

th
 October 2014  

 Team Opponent – to be confirmed but likely to be USA, Japan or Korea  

 Event Format – 2 Test Matches, as part of a 6 Test Series   

 Event Duration – 2 days of play over 2 days.  

 Venue – Would be held at Wairarapa Hockey Turf    

 Training requirements – 2 turfs – 2 x 1.5 hour slots per day  

 Spectator stadium capacity – up to 2,000 spectators  

 Total Cost of the series - $120,000 

 HNZ Contribution: $40,000 
 
Benefits to the local community:  

 World class hockey held locally  

 Legacy and leverage for local community – including coaching, umpiring, venue infrastructure 

 Increased profile and media coverage/presence  

 Economic impact/return from visitors  
Non quantative benefits to the local community  

 Breaks ‘provincial’ mould  

 Showcases district – national, stage/media  

 Influences perceptions positively  

 Demonstrates Carterton’s calibre to deliver  

 Carterton benefits – pride, vibrancy, social, feel good factor  

 Brand position and perception 

 District promotion 

 National and International connections 

 Community confidence and pride 
 
Contribution from the South Wairarapa Community  

 Leverage and legacy opportunity for the sport  
o Advanced Coaching Course- to be held during the Test Series 
o Umpiring Course  
o Infrastructure upgrade (ie Electronic scoreboard etc)  

 Partnership support  
o Local Council  
o Regional Sport Trust  
o Local marketing delivery arm (this could be from council)  
o Local media partnership  
o Reduced accommodation costs  
o Temporary infrastructure upgrade 

 Attendance figures  
o Level of comfort around cost delivery model  
o Secure strong attendance figures (greater than 750 pax)  

 Financial Contribution  
o Amount requested: $10,000 (not including gate sales)  

 
NB – HNZ will assist in sourcing this funding through existing relationships as well as seeking a 
contribution through council.  
 
Please don’t hesitate to contact me if you require any more information.  
 
Kind Regards  
 

Ian Francis - General Manager Community Sport and Events  
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Martinborough Community Board 

Annual Plan Submission - 2014 

 

Contact: Lisa Cornelissen, 021 652 751, 10 Dublin Street West, Martinborough 

 

Pg 15 Martinborough Town Hall Community Centre 

We strongly support this project and look forward to working with SWDC to make the 

new Community Centre a reality. This is an important opportunity to revitalise the 

Martinborough town centre and create a community hub that will benefit all residents. 

 

Pg 22 Representation 

We support the Council funding of community boards and look forward to continuing to 

work with SWDC to deliver great outcomes for the Martinborough Ward. 

 

Pg 33 Economic, Cultural and Community Development 

Economic Development and Destination Wairarapa funding 

We support Council’s involvement in Economic Development and the Destination 

Wairarapa funding which recognises the importance of tourism to our region. 

UFB 

We believe there is a big development opportunity for Martinborough to take advantage 

of the UFB fibre which has been laid to Martinborough School. Martinborough Community 

Board has struggled to get a detailed understanding of the work required and costs 

involved in making UFB widely available in our community. We would appreciate any 

help that SWDC can offer in obtaining and documenting this information so that it is 

available for consideration before the next LTP round. We also encourage the Council to 

strongly advocate, including to the network providers and Central Government agencies, 

for rapid and affordable access to high speed broadband services. 

 

Pg 41 Amenitites – Projects for 2014/15 

We support the new toilet block at “surf point” Ngawi, this is a popular surfing point for 

locals and visitors alike. 

 

Pg 41 Amenities - Martinborough Pool 

We support the stated repairs and improvements for the Martinborough Pool.  

We request that SWDC also set aside funds to repair the pool covers and implement a 

system that allows the covers to be used in windy weather. We note that the covers 

were not used at all in the recent swimming season, resulting in lower water 

temperatures.  
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We also request that SWDC review the pool contract to ensure sufficient staffing such 

that the covers can be used daily and the inflatable slide can be used, at a minimum, 

every weekend and during school holidays. 

 

Pg 41 Amenities - Martinborough Playground 

We received numerous comments from Martinborough residents this year regarding 

mowing. The playground, in particular, appeared neglected on a number of occasions. 

We would support a Council review of the mowing contract to prioritise town centre 

amenities over park areas such as Considine Park. 

 

Pg 41 Amenities - Martinborough Square 

Weekend rubbish collection 

Martinborough sees significant visitor numbers at weekends from Labour Weekend 

through to Easter. Locals and visitors alike enjoy our town centre in large numbers on 

Friday and Saturday evenings. We request that SWDC investigates the possibility of a 

contracted rubbish collection and ‘tidy up’ of the Square and playground on Saturday 

and Sunday mornings. 

Provision of a comprehensive infrastructure plan for event organisers 

Martinborough’s events calendar is continuing to grow, bringing economic benefit to our 

town. The Square is proving to be a vital part of this events calendar. We have received 

feedback from event managers that better information could be provided regarding the 

underground pipes and cables. We request that SWDC consider providing a 

comprehensive plan of all services, electricity, irrigation etc. to be available for all event 

organisers wishing to use the Square.  

Town centre beautification funds 

We support SWDC’s continued provision of funds for town centre beautification. In light 

of the Martinborough Town Hall and Community Centre project we request that the 

Martinborough town centre beautification funds be carried forward and allocated to 

Square development when this can be co-ordinated with the town hall precinct 

landscaping development. 

 

Pg 46 Footpaths – Request for Increased Funding 

Martinborough Community Board has identified being “Cycle & Pedestrian friendly” as a 

priority for Martinborough. We request that SWDC urgently increase funding for repairs, 

renewals and new footpaths with the intention of speeding up this work. 

We support SWDC’s stated intention to provide CBD footpaths on both sides of the street 

and a single footpath in other urban streets. We are receiving increasing feedback from 

the community expressing concern at the deteriorating state and absence of footpaths 

around Martinborough. Our footpaths are below standard and our town is not easily 

accessible for our most vulnerable community members – the elderly, disabled, children 

and young mothers with prams. 

As well as the ongoing repair and renewal work we request that new footpaths around 

the school are prioritised, in particular Roberts Street (Grey to Weld) and the 

Dublin/Princess corner.  
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After this we would suggest the following priorities for new footpaths 

 - Dublin from Sackville to Regent 

 - Esther 

 - Regent from Esther to Dublin 

We would also request that a cheaper lime or similar option is investigated for the 

increasing foot traffic along Oxford Street out to Todds Road. 

 

Pg 46 Road to Cape Palliser 

We support SWDC’s commitment to this road. It is of vital importance to our coastal 

communities and visitor industry. We support SWDC’s ongoing advocacy efforts to NZTA 

to secure funding. 

 

Pg 57 Solid Waste Management – Monday collection for Martinborough 

Martinborough township has a busy summer events schedule which brings large 

numbers of weekend visitors to town. Many second homes and homestays are occupied 

only on weekends and the resulting rubbish and recycling is left on the side of the road 

until the current Wednesday rubbish collection. 

We request that SWDC reviews the rubbish collection day for Martinborough to consider 

a Monday collection. This will minimise the adverse effects of the wind and roaming 

animals spreading rubbish and recycling across the town. 

 

We would like to be heard. 

Thank you 

Lisa Cornelissen. 
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Chief Executive  

South Wairarapa District Council 

PO Box 6 

Martinborough 

 

15th May 2014 

 

To Whom it May Concern 

 

Annual Plan Submission 

 

I am writing on behalf of Hockey Wairarapa to make a submission to Council for this year’s Annual Plan 

Process. 

Hockey Wairarapa have recently been in discussion with New Zealand Hockey about the possibility of 

hosting a Test Series in the Wairarapa later on this year.  The series will involve the Black Sticks 

Women’s Team who will play two games at the Trust House Hockey Wairarapa Complex on Saturday 

18th and Sunday 19th of October.  At this stage the opposition has yet to be confirmed but, the USA team 

has been invited and it is hoped that they will confirm their attendance very soon. There are details that 

are still being finalised but any new information will be passed to Council as soon as it is confirmed. 

We feel that to host such an event would be a tremendous coup for the region and we would relish the 

opportunity to bring this level of sport to the Wairarapa.  However, in order for this to happen we will 

require help with funding the event and quite possibly support to provide the infrastructure required at 

the hockey complex.  This would include portable seating (which can be sourced locally) and an 

electronic scoreboard.  Hockey New Zealand also expects that all athletes and officials are 

accommodated and catered for and that the cost of live streaming of the games is covered. 

We hope that the funding required will come from local councils and Trust House Community Trust. We 

are aware that Hockey Wairarapa may also need to invest in this event if it is to be successful in its 

attempt to host it. 

HW was fortunate enough to secure funding for a water turf which resulted in its official opening in July 

2009.  The vision behind this was that large tournaments and high caliber games could be played on 

such a surface.  Since then we have successfully held both National and Secondary School Tournaments 

TRUST HOUSE HOCKEY WAIRARAPA COMPLEX, CHESTER ROAD, CLAREVILLE.  

HOCKEY WAIRARAPA, PO BOX 712 MASTERTON.   

06 3798133, email waihockey@xtra.co.nz   

www.hockeywairarapa.org.nz 

mailto:waihockey@xtra.co.nz
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and also NHL “warm up” games at Clareville.  This has provided both local supporters and visitors the 

opportunity to see firsthand a fast and exciting sport and also the chance to stay in and tour a part of 

the country that has much to offer. 

We are aware that once details have been confirmed and hopefully, we receive official notice that the 

Test will be played here, Hockey Wairarapa will need to contact other local organisations for their help 

with marketing and promotion. 

Having presented Council with this brief outline of the proposed event we would like to ask that the sum 

of $2000 be considered to be set aside in order to help ensure that the Wairarapa secures the hosting 

rights to this Test. 

Please do not hesitate to contact me for further information. 

Yours Faithfully, 

 

 

 

Kelly Govan 

Executive Officer – Hockey Wairarapa 
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16 May 2014 
 
Suzanne Clark 
Committee Secretary 
19 Kitchener Street 
PO Box 6 
Martinborough 5711 
 
 
Dear Suzanne 
 
RE: SWDC Grant for the artificial turf up-grade at Clareville. 
 
This is a quick update of where the WSAST is at, with the Southern Turf up-grade. 
 
The work schedule is proposed to be undertaken between October 2014 and December 2014, I.E. between the end 
and start of the winter outdoor hockey seasons. 
Installation of the synthetic surface is weather dependent and needs a good number of continuous dry & warm days 
for installation. 
 
As per the timeline below, we are currently in the process of applying for major grants. One has been lodged with 
ECCT and another will be lodged with Trust House in the near future. 
 
At this point in time, approximately half of the $630,000 funding that is required for the project has been secured. 
 

  TIMELINE - 2014 
January to August Apply for grants - Grant application outcome 

September 1
st Confirm funding to date 

September Proceed to Sign Contract for agreed works if funding is 
available. 

October/November Removal of the existing synthetic surface 
 Drainage upgrade works 

 Base repair and reshaping 

 Installation of asphaltic concrete and curing period 

 Installation of irrigation system 

December Installation of shockpad 

 Installation of synthetic grass 

 Tidy up 

 

Yours Sincerely 

 

Lindsay Annear 

Chairperson for WSAST 

A Charitable Trust registered under the 

Charitable Trusts Act 1957 
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Strategic Plan 2014-2016 

 

 More Visitors, Staying Longer, Spending More 
 

 Destination Wairarapa is responsible to other major 
funders and regional stakeholders to deliver economic 
growth and positive community outcomes from Tourism 
and related activities 
 

 In line with the Tourism 2025 framework, Destination 
Wairarapa: 
o is working to grow tourism revenue from $136 million 

to $232 million by 2025 
 

o works with its members to help them develop 
sustainable and profitable businesses which improve 
the competitiveness of Wairarapa tourism 
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Key Projects 

There are five key areas of work which offer the greatest opportunity for 

Wairarapa tourism over the time frame of this strategy: 

Touring Routes and the Rimutaka Cycle Trail 

Work with SWDC, CDC, MDC, TNZ Business Events Team and members to ensure the 

region derives maximum benefit from Nga Haerenga, New Zealand Cycle Trail. 

Online 

Grow our online presence with strategic, targeted online marketing which engages key 

domestic markets, drives online conversions and grows our email and social media 

databases with additional focus on event marketing and the development of our Auckland 

market. Facilitate the development of our members’ online capability. 

Winning Conferences 

Work with TNZ Business Events Team and members to win conferences for the Wairarapa. 

Partnerships 

Develop strong working relationships with key partners including our Major Funders, Kiwi 

Rail and Tranz Metro through GWRC, Department of Conservation and the TNZ Business 

Events Team 

Product Development 

Identify existing product which can be easily improved for maximum benefit to the region. 

Work with members to deliver new product to the market. 

Continue 

There are a number of key areas where Destination Wairarapa is already 

performing strongly, this work will continue: 

Marketing and Distribution 
Marketing to Arriving Travelers 

Marketing campaigns with established products and markets  

Work with CNZWT partners to deliver effective Australian marketing campaigns  

Maintain existing key partner working relationships  

Continue to develop local awareness of the i-SITE Visitor Centres 

Product Development 
Niche Product Development as opportunities arise 

Membership Benefits 
Grow awareness amongst members of our marketing and PR activity 

Create networking opportunities for members 

Continue industry training sessions 
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Marketing & Distribution Strategies 
 
 
The segmentation of the markets and audiences of the Wairarapa is matched by segmentation of the Wairarapa product. 
 

 Wine and food 

 Towns and Villages 

 Coast 

 Outdoors 
 
Consumer engagement with the Wairarapa and ultimate purchase of the product will be supported by our distribution methods. 
 
 

Key Projects 
 Work with TNZ Business Events Team to pitch for conference to be held in the Wairarapa 

 Derive maximum benefit for the Wairarapa from the Rimutaka Cycle Trail 

 Continuous improvement of online engagement, conversion rates and database growth 

 Establish working relationships with Kiwi Rail, Tranz Metro and TNZ Business Events Team 
 

 

Continue 
1. Market to Arriving Travelers 

 

Capture attention of travelers who are coming to the Wairarapa and Wellington region 
 

Markets 

 Cook Strait ferry passengers 

 Drivers turning left at Taupo 

 Drivers heading north from Wellington 

 Visiting Friends and Relatives – inform and engage locals 

 Associations and Special Interest Groups 
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2. Winning Conferences 
 

Drive a culture of collaboration with and between conference venues 
 
Develop and distribute marketing collateral aimed at appropriate professional conference organizers 
 
 
Tourism New Zealand Business Events Team 

o Conferencing niches 
 Aviation 
 Agribusiness 
 Earth Science 
 High Value Foods 

 
Support Wairarapa product at Meetings in Auckland 
 
 

3. Established Products and Markets 
 

Continue collaborative efforts with other neighboring regional tourism organisations 
 
Continue to develop campaigns with established products and markets 
 

Products and Markets 

 Wellington Region 

 Manawatu Region 

 Auckland 

 Hawkes Bay Region 

 Rimutaka Cycle Trail 
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4. International 
 

 Australia 

 Classic New Zealand Wine Trail 

 Rimutaka Cycle Trail 

 Wellington Wairarapa Trade Day, RTONZ IBO  

 Cricket World Cup – focus on pre and post Wellington games 

 Monitor emerging markets for future opportunities 
 
 

5. Partnerships 
 

Develop strong working relationships with new key partners 

 CEO level at Kiwi Rail 

 Tranz Metro through Greater Wellington Regional Council 

 Tourism New Zealand Business Events Team 
o Nga Haerenga - New Zealand Cycle Trail 
o Golf Touring Route 
o Conferencing 

 
Maintain existing strong working relationships with key partners 

 MDC, CDC, SWDC and Trust House 

 Positively Wellington Tourism 

 Hutt Valley Tourism 

 Tararua District Council 

 MBIE 
o Nga Haerenga - New Zealand Cycle Trail 

 Ngati Kahungunu and Rangitane o Wairarapa 

 Sport Wellington Wairarapa 

 Air New Zealand 

 Any new Masterton air route operator 
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6. Online 

 
Ease and appeal for the consumer to engage with the Wairarapa and ultimately purchase while on line 
 

 Social Media 
o Engagement 
o Create advocates 
o Drive website traffic 
o Events 

 Video on website 

 Blog on website 

 Data acquisition for email database 
o names and interests 
o improve understanding of interests for existing names 
o Increase local names and interests 

 Investigate low-cost opportunities to engage with emerging markets online e.g. TNZ content translations. 
 
 

7. i-SITE Visitor Centres 
 

Continued growth of the product range within the Wairarapa and throughout New Zealand 
 
Continued growth of the staff sales skills 
 
Increased awareness that i-SITE Visitor Centres are there for locals to use 
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Product Development Strategies 
 
Some Wairarapa products are unique to the Region, New Zealand and the World 
 
Some Wairarapa products have connectivity with other similar products in New Zealand 
 
Our strengths in industry, nature and community are of interest to visitors 
 

Key Projects 
 Develop Garden Tours 

 Assist operators with packaging Wellington Events; WOW, Sevens, AFL  

 Work with Councils on coastal attractions; Mataikona 

 Establish relationships with Kiwi Rail to develop rail product within the Wairarapa  

 Establish relationships with Kiwi Rail to develop train schedules into or within the Wairarapa 

 Work with Councils on Brown Tourist Sign plans to get traffic off SH2 

 Develop Boutique Brewery attraction opportunities 

 Assist major stakeholders where possible to develop Masterton Airport attractions and services 
 
 

Continue 
1. Niche Development 

 
Some products and markets exist but need to be developed further within the tourism industry 
 

Niche Development 

 Event development support 

 Drag Racing 

 Embassies and Consulates 

 Sister City Relationships 

 Agriculture 

 Historic rail features 

 ANZAC elements  
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Membership Benefit Strategies 
 
Maintain members’ awareness of what Destination Wairarapa does, how this supports and benefits their business initiatives 
 
Develop other industries’ awareness of what Destination Wairarapa does and how this can support their business initiatives 
 
Develop community awareness of what Destination Wairarapa does and how this benefits the wider community 
 

 

Key Projects 
 Establish a governance group for the Rimutaka Cycle Trail 
 

 

Continue 
1. Networking and Training  

 
Create opportunities for members to leverage the extensive network which the Destination Wairarapa membership base represents 
 

 Board meetings held throughout the region with post meeting gatherings 

 Platinum Partner and Conference Partner meetings 

 Small accommodation providers 

 Great Ride & Touring Route Partners 

 Social media 

 Distribution systems 

 Adventure Tourism 

 Emerging Market readiness training 
o Chinese 
o Domestic 
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